
:4,llililtll!ffitflilil!ilililtiltilllllil]ililt ,, K25U 3018

'\)I- 
---<i:',1lll semester B.B.A./B.B.A. (R.T.MyB.B.A.'- H.A. Degree (c.B.c.s.s. -

O.B.E. - Supptementary/lmprovement) Examination, November ZO2S
(2019 to 2023 Admissions)

Gore Course
sBOSBBA/BBA (RTMYBBA-HA : MARKETING MANAGEMENT

Time : 3 Hours Max. Marks : 40

(6x1=6)

Answer any 6 questions. Each qr"rilon ."rrl", 2 marks.

7. Differentiate Selling and Marketing.

8. How can green marketing be used as a tool for sustainable competitive
advantage ?

What do you mean by differentiated targeting strategy ?

What is Relationship Marketing ?

What is meant by new produet ?

9.

10.

11.
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12. What is a Distribution Channel ?

13. List any two Pricing Objectives.

14. What is Sustainable Marketing ?

PART - C

Answer any 4 questions. Each question carries 3 marks.

15. What are the drawbacks of CRM Programme ?
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16. What are the elemen'ts of -trll{rl(,et'ProrpollOn$q, ,ir,i,

18. What are the stages of P
"' i+:'i "' 4

19. Explain the important fr4ai(eti nceptsi'1.^ **r+# 
.W

(4x3=12)

Answer anY 2 questions.

21. Discuss the important'faqtors
ir..s

22. Explain the various Sales P

23. Describe the concept of new froduot development and iis various steps.
- -.,- -. -*. ' ': . ".- -'

24. Discuss the benefits and limitations oi Ontin" Marketing. (2;$=10)


