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Core Course
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Answer all questions. Each question

ronment. ?

What is Consumer Behaviour 2

What is Product Life Cycle ?

Differentiate Discoun

What is Advertising Copy'?
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Whatis CRM? - (6x1=6)

Answer any 6 questions. Each question carries 2 marks.

7. Differentiate Selling and Marketing.

8. How can green marketing be used as a tool for sustainable competitive
advantage ?

9. What do you fnean by differentiated targeting strategy ?
10. What is Relationship Marketing ?

11. What is meant by new product ?
P.T.O.
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12. What is a Distribution Channel ?

13. List any two Pricing Objectives.

14. What is Sustainable Marketing ? (6x2=12)

PART -C
Answer any 4 questions. Each question carries 3 marks.
15. What are the drawbacks of CRM Programme ?
16. What are the elements of Market Promotlon MIX 2
. AR A
18.
19.

20. Discuss the importance of Digit eting. (4x3=12)

Answer any 2 questions. Eac que
21. Discuss the importan“t factors affecting marketing _eﬁViift;nment.
22. Explain the vanous Sales Promo sC NA
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23. Describe the concept of new product @levelcpment and |ts various steps.

24. Discuss the benefits and Iimitations of Online Marketing. (2x5=10)




