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SECTION - A

Answer any five questions in this Section- Each question carries 3 marks.

1. Define marketing management. State its importance.

2. Discuss the elements of the marketing mix.

3. Give the meaning and imptrrtanee of digital marketing.

4. Evaluate the challenges while *riftffiMHtemgtionally at the global level.

5, Distin g uish between advertiser,H,ent rU*,ln"'"t*unsh i p.

6. Outline the factors influencing the pr'lcing decisions.

SECTION - B

Answer any three questions in this Section, Each question carries 5 marks.

7. Why do new products fail irr a market ? Explain with examples.

8 What is the Product Life Cycle ? Eneounter the steps involved in it.

9. Define relationship marketing. Highlight its relevance in modern scenarios,

10. Explain :

a) Consumer Value

b) Marketing Niche

c) Marketing Myopia.

11. What is market positioning ? How does it add value to consumer
satisfaction ?

l/*
'iT/

tlo\
r9



1i4.

115.

x6.

' St'tE

sEcT1oN - cI

Answer dng'.ffi Wg${&ep'kr Sris , Eaeh qt$stlffi griee 10 mqdts.
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12. Defino rural marfettng. Eiamine in @rail its feat$& and challenge$ in the
lndif,n @r1tsxt" . ' 

", ..

13. D€fins sons$nler beh*vbur. Anatyso elaborately the factors &termining the
buyrng behaviour of lndian Consumers.
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Ascertain, Sre relevanee ot in detail. {SxtScS}


