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Time | 3 Hours Max. Marks © 40
Answer all questions. Each mc&rrﬂaﬁ 1 ﬂg@'ﬁ:
T
2.
3.
4 :
5. Who are dnwnscalﬁﬂmaumers EMGM* :
8. What is meant h}r aﬂeﬁhﬁ‘e emwe ? (Bx1=6)
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Answer any 6 questions, Each question carries 2 marks. _
7. '‘Consumer vs Customer — Contrast.
8. What are the different types of reference groups ? Discuss.
9. Discuss about the *diffusion process’.
10, Brief the characteristics of “Social Class’.

11. Clarify the concept of ‘Consumer Coniomity’.
P.T.O.
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12.
13.
14,

What do you mean by consumer attitude ?
Discuss the concept of compulsive buying.

Why social stratification is important in studying consumer behaviour 7 (6x2=12)

PART -C

Answer any 4 questions. Each question carries 3 marks.

15,
16,
[
18.
18.

20.

State psychoanalytic theory of consumer behaviour
Briefly explain the behavioural ﬁﬁﬁé‘rﬁ: m“fl'n ﬂian ~cﬂnﬁféumers

Explain consumer rights s 1lsiﬁd Ifi E’msumgr Prﬂ’fﬁ:ﬂﬂﬂ Act, 1986.
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‘Consumer r&seamh fDCHSES aon +denﬂlymg ﬂ&e mﬂtwaﬁﬂn praf&rences and
purchase behaviour of mnsumersmmﬁﬁual consumers’. Discuss.

What is industrial buying ? Explaln the factors IﬂﬂLiIEI'I-G!ng industrial buying
process.

. ‘Cross cultural consumer behaviour creates problems in cross culture marketing.

Explain. (2x5=10)




